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LIM College's Flagship Townhouse Designated as a New York City Landmark

LIM College’s flagship townhouse at 12 East 53rd Street, (known officially in |
Landmarks Preservation Commission records as the Fisk-Harkness House),
has been designated as a New York City Landmark by the Landmarks
Preservation Commission.

Today “The Townhouse" is the vibrant centerpiece of LIM College's urban
campus, which includes three other locations in Midtown Manhattan and

student housing on the Upper East Side. The Townhouse currently houses
state-of-the-art classrooms, computer labs, offices, and faculty and student
lounges.

Says Elizabeth S. Marcuse, president of LIM College, “For more than four
decades, the Townhouse has held a special place in the hearts and minds of
the thousands of dedicated students, alumni, faculty and staff who comprise
the LIM College community. In an architectural sense, it is the jewel in our
crown."”

The building was constructed in 1871. In 1906 noted architect Raleigh C. Gildersleeve transformed it into
a grand, five-story American Basement-plan house with an asymmetrical neo-Tudor Gothic style
limestone facade. Gildersleeve, who practiced architecture in New York City and New Jersey in the late
19th and early 20th centuries, was best known for the Tudor-inspired buildings he designed for
Princeton University's campus. At the time of these alternations, the Townhouse was owned by Harvey
E. Fisk, a prominent investment banker. The structure is a rare survivor of the period when the area
around Fifth Avenue in Midtown Manhattan was home to the borough's wealthiest citizens.

In 1909 Fisk sold the building to Standard Oil heir William L. Harkness, whose widow then sold it to art
dealers Proctor & Company in 1922. From 1924-1932 the Townhouse was the home of the Automobile
Club of America, whose facilities included a restaurant, baths, locker rooms, and a library for members.
In 1938 art and antiques dealers Symons Galleries leased the building, and around that time apartments
were constructed on the top floors. An advertising agency took over the ground-floor commercial space
in 1949. Then, in 1964, LIM College purchased the building.

ays Robert B. Tierney, chair of the Landmarks Preservation Commission,

! “The Commission’s decision to landmark the Fisk-Harkness House is a

t tribute to LIM College’s fine stewardship of this architecturally and

B historically significant building. We look forward to continuing to work in
T’” partnership with the College to preserve the building for future generations
: of students and New Yorkers."”
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New Media Marketing Courses Take Off at LIM College

In keeping with the explosive growth of online communication and com-
merce, and the reach of social media into almost every aspect of modern
life, LIM College's Marketing & Management Department has developed a
path in “New Media Marketing" for students who are interested in this bur-
geoning field.

A new course, Social Media and Mobile Marketing, is now being taught by
Shelly Nicholas, a marketing consultant who has worked with Morgan Stan-
ley, the National Football League, and Atlantic Records.

Says Nicholas, “This is an innovative course which seeks to develop students’ understanding of how so-
cial media and mobile marketing fit within the marketing mix and familiarize them with popular plat-
forms and best practices for customer engagement.”

For social media, this includes learning about social networks (such as Facebook and LinkedIn), blogs,
Twitter, location-based services (such as foursquare), review sites, wikis, and more. And on the mobile
marketing front, students are being introduced to the use of SMS (text messaging) and MMS
(multimedia messaging service), as well as games and apps and other mobile platforms.

Nicholas has brought in an impressive array of experts to offer the class first-hand perspectives on
what it takes to succeed in the real-life worlds of social media and mobile marketing. Among the gquest
speakers during the spring semester were Erica Swallow, Assistant Editor at Mashable.com; Erin
Gleason, Manager of Public Relations at foursquare; and Leighann Farrelly, Marketing Director at Yelp.

In keeping with LIM College's commitment to provide students with hands-on experience as an integral
part of the learning experience, class participants have created blogs where they write weekly posts,
and they also developed a social media marketing plan for d'Vida -- a small, local health food and life-
style brand.

The other courses that comprise the New Media Marketing path are Internet and Interactive Marketing,
E-Commerce, Multi-Channel Retailing, and a new course in web analytics that is slated to launch in 2012.

Spotlight on Bianca Caampued (Class of 2007)
Co-founder, Small Girls PR

Bianca Caampued co-founded Small Girls PR, a new media PR agency
‘focusinq on social interaction, online and off, for fashion brands, tech
' startups, entertainment/food companies, and bands. Small Girls has taken
off in a big way, receiving notice from both the Wall Street Journal and
Details magazine.

“ partnerships, produces videos and photo shoots, and executes events. As
a co-founder, Bianca does a lot of hands-on project work. She also takes
meetings, creates proposals, and puts together project recaps.

I Small Girls PR manages social media accounts for clients, brokers

While at LIM College Bianca's many internships included Chanel, Elle Girl UK, and Lucky magazine. After
graduating she was hired to work in Lucky's advertising department. She now finds herself doing things at
her own company that she did for the companies where she interned, using the skills she learned in the
courses she took at LIM College.
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