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LIM College Welcomes the Class of 2015!

On August 16, LIM College welcomed its 506 new students by kicking off New Student Orientation Week.
Students from the Class of 2015 represent 28 states, including Arizona, California, Florida, Texas, Colorado,
and Georgia. Ranging in age from 17-30, these new students came together during the week before classes
started to meet their classmates and the rest of the LIM College community, get accustomed to New York
City, and experience LIM College life.

B
Parents had their own orientation and got to meet faculty and staff on August 17.

On August 18, students had the opportunity to have lunch with faculty fr
cations, Fashion Merchandising, Marketing & Management, Math, Finance & Technology, and Visual Merchandising.

New students went on a citywide scavenger hunt with their orientation groups. It was a fun way to learn how to get around New
York.
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On August 19 students reIaxed ona dlnner boat cruise around Manhattan then danced the nlght away.

New Student Orientation Week concluded on August 21 with LIM Collegeos
climbing, a dunk tank, a caricature artist, a fashion show, and much more.

Math is the New Black: Math Center to Launch Video Series Featuring
Fashion Industry Professionals ‘

A new series of videos being created I CoI egebod
importance of math for fashion students by linking what they learn in class to what

actually happensintheday-to-d ay busi ness worl d. #AMath “ +w Bl
consist of six web-based episodes, will premiere at the end of the Fall 2011 semester.

The project was the brainchild of Alexis Michaelides, an LIM College senior and math tutor. Says Anahu

Guz man, Director of the Math Center, fStudents see t
magazines, and stores, yet they often dondét reali ze
both creative and analytical thinking to be profitab

He continues, fAStudents, especially those enroll ed i
they learn in class relates to real life. The Math Center wants to expose these students to relevant business
applications that go beyond typical textbook examples so they will be better prepared to enter the working

worl d. o

Each video will feature a current LIM College student interviewing an industry professional who will discuss

the importance of math in her/his job, illustrating its significance with examples of challenges that can be
solved using math. The videos will then connect thes
curriculum.

Topics will include everything from market research through design, production, budgeting and planning,
allocation, marketing, visual merchandising, sales, and business evaluation.

The professionals who wil!/ be interviewed for fMath
have either just launched their careers or have been working full -time for only a few years. Guzman believes

that LIM College students will be able to relate to these recent college graduates as they contrast what their
expectations of the workplace were when they were students to what they have actually experienced in the

early stages of their careers.

Says Guzman, dAlf one were to analyze the process thr
consumer, he or she would realize that mathematics is critical to the successful completion of every step. We
hope that this new video series will bring that mess
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LIM College Among First to Join National Retail Federation Student Association

- LIM College is among the first institutions of higher education to become part
D) of the newly -launched National Retail Federation Student Association (NRFSA).
. The NRFSA will offer participants the opportunity to leverage a vast array of
National @ ©ducation and networking opportunities.

REtaII_ FEde_ratIOl'_l In founding the NRFSA, the National Retail Federation (NRF) hopes to

The Voice of Retail Worldwide gqster and recruit talented students into the retailing industry by enhancing
their educational experience and helping them build an early network of peers who will eventually become
leaders in the retail world.

ANRF6s Student Association wil!/ connect young adul ts
success, 0 said NRF President and CEO and NRF Foundat
students a competitive advantage over their peers through access to networking events with retail hiring

managers, opportunities to take part in research opportunities, industry competitions and leadership
programs, and by helping them build their resume as

ARet ai l executives realize that in order to be compe
making a conscious effort to entice the very best st
Chairman of the NRF Foundation and CEO and Chairman of The Container Store.

Marl a Greene of the Marketing & Management Departmen
Currently, 14 students, primarily juniors and seniors, are part of the group. In January they will attend the

NRF6s ABig Showo at the Javits Center, where they wi
employers.

In addition to LIM College, 14 other colleges and universities throughout the nation have committed to
offering students the opportunity to join the NRFSA, including the University of Wisconsin-Madi sonés Kol
Center for Retailing Excellence and the University o

The NRF is the worldés | argest retail trade associ at
formats and channels of distribution as well as chain restaurants and industry partners from the United States

and more than 45 other countries. According to the NRF, in the United States the retail industry directly and
indirectly accounts for approximately 42 million jobs.

Spring 2011 4.0 GPA Students

From left to right: Elizabeth Frees, Stephanie 4

Vukosavljevic, President Elizabeth S. Marcuse, Jenna ===
Evarts, Brittany Rebeiro, Andrew Charette. Not pictured: I
Lilah Albaba, Nikita Bhavnani, Nicole FlaschMihalko, WA
Natasha Garcia, Christina Peters, Kimberly Rosato, Kandi
Shuler and Kristina Visceglia.
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Next Generation of Fashion Leaders Win Accessories Council Awards

Three LIM College students have been selected as winners of the Accessories
Council 6s Next Generation Awards. The " Jon /
marketing plan competition designed to foster understanding and appreciation of the - :
fashion accessories, eyewear and footwear industries, and the career opportunities
available within them.

In Spring 2011, students in Professor Pat Baukal's Accessories and Professor Heidi
Diamond's Fashion Communications in the Digital Age courses were challenged to P‘articip’ants in the Next
select a fashion accessory and create an original comprehensive marketing plan to ~ Generation Awards competition

increase traffic to its sales channels and/or sales of the product. To illustrate their

plans, the students were required to prepare a video presentation or storyboards, along with a descriptive

narrative. On September 13, the students presented their projects, which were judged on their content, originality,
potential to drive traffic/increase sales, and the stuc

The judges, members of the Board of Directors of the Accessories Council, were Elaine Gold of Elaine Gold
Enterprises, Bruna Maney of Cipriani, Gabriel Jacopo of Imagemme, Diane Nicholson of NPD, Jodi Rose of Artisan
House, Eileen Warner, and Karen Giberson of the Accessories Council.

The top three entrants received cash scholarship prizes

First place - Lisa Zalenski was awarded $2,500 for her ideas for a campaign to boost the sale of fashion scarves
by increasing their appeal to young women.

Second place - AshleyDean r ecei ved $1,500 for her plan for a websit
promote sales of footwear using a contest format.

Third place - Danielle Cuomo earned $500 for a plan for a website cal
and sell hair care products.

The other students who participated in the competition were: Mikael Priestley, April Conklin, Caitlin Lyttle, Taylor
Lintz, Tani Cabo, Tyisha Williams, Karen Cano and Natalia Ospina.

Said Karen Giberson, President of the Accessories Counc
presentations. The Next Generation Award recipients exhibited a level of creative sophistication that is a credit to
LI'M College and bodes well for the future of the fashioc

The Accessories Council is a notfor-profit, national advocacy organization whose mission is to stimulate consumer
awareness and demand for fashion accessory products.

"Globalspeak" Brings the World to LIM College

On October 13, Muriel Glasgow, a humanitarian activist who has worked with the United
M Nations, was at LIM College to discuss her experiences at the Clinton Global Initiative
| and First Ladies Summit.

Gl asgowds talk was the first install ment in
Presented by LIM College in conjunction with the Student Government Association,
Globalspeak will bring people who are actively involved in all types of global issues to

the LIM College campus.

Muriel Glasgow (center) with
LIM College students

According to Michael Palladino, Director of Student Life, "By creating an interactive dialogue at these events, we
hope to engage our students in important matters beyond the classroom and prepare them to not only be
successful business leaders, but also global citizens."

Globalspeak events will include a combination of guest speakers, panel discussions, and film screenings and will
occur twice each semester. The next speaker will be filmmaker Ole Shell on March 20.
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Message from the Director of Housing and Residence Life
Greetings,

My name is Jennifer K. Luciano and | am extremely pleased to be LIM
Colleged mew Director of Housing and Residence Life.

Prior to joining LIM College, | worked with students in the New York

I nstitute of Technologyb6s (NYIT) Arthur O. Eve Highe
Opportunity Program (HEOP). | was also an Assistant Professort teaching

the Foundations of Inquiry and College Success Seminarcourses. Before

that, | worked for several years as a Residence Hall Director at NYI s

Central Islip, New York campus.

Housing and Residence Life is a critical component of a college studend s
experience. The residence hall is a place where studentslive, learn, and
develop.

My background and experience in student development will help further integrate L1 M C o ladademie 6 s
mission and co-curricular goals. My staff and | are excited to enhance the 1760 residence halland help
maintain a nurturing, safe, friendly and fun environment.

I look forward to meeting you and encourage you to visit the Office of Housing and Residence Life We are
located on the first floor of the residencehall at 1760 Third Avenue. You can also reach meby phone at
646.388.8406 or email me at jennifer.luciano@Iimcollege.edu

Sincerely,
Jennifer K. Luciano

FashionInsiders Seri es Brings Alconoclastso on Campus

Five hot names in fashion visited LIM College this fall as part of the

bicannual #fAFashion Insiderso guest speak
consisted of fashion icon Patricia Field, E/femagazine creative director Joe

Zee, designer and author Keanan Duffty, jackthreads.com founder Jason

Ross, and Essenceonline fashion editor Zandile Blay.

Featuring leaders in their respective disciplines, Fashion Insiders evenings

provide LIM College students with special access to some of the most
fascinating figures in the fashion ind
l conocl asts. o

According to Michael Pall adi no, LI'M Co
coordinates the series, AAccess to ind
component of an LI M College educati on.
events exposed our students to five people who, each in their own unique

way, have pushed the envelope and chal

Author and designer Keanan Dulfty pursued successful careers in the fash

with LIM College students

Fashion Insiders began in the fall of 2010 and has built a considerable audience since that time. The Office of
Student Life estimates that the four sessions drew a total of 400 students, faculty and staff.
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