


A Message from the President  

Dear Alumni,  
 
We are pleased to present the Spring 2010 issue of Alumni SCOOP, 

Alumni SCOOP 
allows you to find out what's been happening at LIM College since 
you've graduated, learn about the Alumni Association's latest 
events and programs, and stay up to date on milestones in your 
classmates' lives and careers.  
 
The 2009 -2010 academic year has been a successful one for LIM 
College. Our students, alumni, faculty and staff, as well as the  
institution as a whole, have received recognition from both the 
fashion and higher education communities for a number of  
impressive achievements.  
 

To that end, included in this issue is an article about awards the College has received as the  
result of our recent rebranding campaign and expansion/renovation projects, information about 
our annual Rising and Shining Star Award winners, as well as first -person perspectives from 
two of our alumnae  a member of the Class of 2007 who is pursuing a successful career in the 
event planning industry, along with a 2006 graduate who has taken the plunge into  
entrepreneurship.  
  
If you have news about your own recent professional or personal accomplishments, I encourage 
you to share it with us. As alumni you are integral members of the LIM College community and 

 
 
 
Sincerely,  

 
 
 
 
 
 

Elizabeth S. Marcuse  
President  



This year LIM College received recognition in a number of prestigious awards  
programs. The accolades began in March, when the College won four awards in 
the 25th Annual Educational Advertising Awards. Sponsored by The Higher  
Education Marketing Report , the Educational Advertising Awards is the largest 
competition of its kind in the nation. This year, more than two thousand entries 
were received from more than one thousand colleges, universities and secondary 
schools from all 50 U.S. states and several foreign countries.  
 

viewbook, travel brochure, folder, postcard series, campus visit invitation, poster, and student  
information card) took home a Merit award.  
 
In May, a video created for LIM College's Open House program received a Silver award  in the 2010  CASE 
(Council  for Advancement and Support of Education)  Circle of Excellence  Awards Program.  
Twenty -eight entries from colleges and universities throughout the nation were submitted, and two  
silver and one bronze award were distributed in the Video Recruitment Features: Traditional Video, DVD, 
CD or Film category.  
 
Both the video and print materials were produced by Creative Communication Associates (CCA), an  
Albany, New York -based marketing and communications firm which works with a diverse array of  
colleges, universities, and specialty schools nationwide.  
 

 
Architecture in 2009, was recognized with an Outstanding Design award from American School &  
University (AS&U)  magazine. AS&U is an information source for education facilities and business  
professionals -12 and higher education  administrators responsible for the  
planning, design, construction, retrofit, operations, maintenance and management of education  
facilities. Since 1983, AS&U has hosted the premier competitions for education design projects. In  
August, Maxwell Hall will be featured in   Educational Interiors Showcase,  which is a special issue 
entirely devoted to the best in educational interiors and facility planning.  

LIM College Has Award -Winning Year  

Always topical and always creative, Marjorie Lee Woo, Associate Chair of Visual 
Merchandising and her Fall 2009 Visual Presentation class created a window 
display with a message for the Fashion Center BID this past December. While it 
was on display at 209 West 38 th  Street, the window compelled viewers to  
consider their stance on copying in the fashion industry: knock -offs,  
counterfeits,  fast -
Fashion Fakes," the students created the entire display from bubble wrap,  
including a Chanel -inspired suit, handbag, hat, and feather. Visual Merchandising 
Professors Ron Knoth, Monica Brogowski, and Andrew Hunt also provided  
assistance for this project.  
 
The Fashion Center BID (Business Improvement District) promotes Midtown 

in the areas of sanitation and security services, streetscape improvement, economic development,  
community outreach, marketing and promotions, and fashion industry support.  

Visual Merchandising Class Takes a Creative  
 

http://asumag.com/about/


Taking the Leap:  Going from Corporate America to Entrepreneur  
by Erica Young  Class of 2006  

If you would have asked me while I was in college about what kind of career I 
envisioned myself in, I probably would have pitched you on the image of a  
dedicated employee working long days and late nights in a large corporation 
in pursuit of the top job. I may have even given you my resume or a self -made 
business card from the very professional -looking portfolio that I carried 
around with me.  
 

After college, I began to pursue this dream. I worked long days and even  
weekends to earn recognition and rise to a management position within the 
company I worked for.  I worked very hard and was always pitching new ideas. 
Yet it seemed that new ways of thinking were not always championed over 

to grow restless and longed to be in a place where I could develop new ideas 
instead of letting their potential fester inside of me.   
 

So my current business partner, Aimee Cheshire (also an LIM College alumna, Class of 2005) and I 
 

fashion industry?  What would give us a sense of pride and accomplishment? These talks led us to start 
an online business (hey, the future is online!) that we hoped would become the premier website for the 
modern plus -size woman.  
 

Aimee and I both had extensive experience in the plus -size fashion industry and we saw a huge void in 
this market. Who is the Net -a-Porter.com or Shopbop.com for plus? Aimee and I could not come up with 
the answer, so we decided to create it.   
 

Once we had the idea we had the torturous task of giving this business, which represented all of our 
dreams and aspirations, a name. After weeks of brainstorming and even breaking out baby name books 
we still did not have it. Months into the project, we found ourselves at the Science, Industry, and  
Business Library (SIBL) and decided we would not leave until we came up with the perfect name. Using 
free association, we started saying everything that came into our minds; plus size fashion, fashion, 

yes, Madison Avenue, the avenue of high -end designers, a place that is exclusively for the skinny and 
rich. Why could there not be a Madison Avenue for plus sizes? Since we were working at SIBL, which is 
on Madison Avenue and 34 th  
 

learned in years at a large corporation. We are short -staffed, so everyone is involved in everything: from 
writing blogs, to coming up with business strategies, meeting with models, building our social media 
platforms, and training interns. The hours are crazy and the pay is not always guaranteed, but the  
feelings of accomplishment and the joy I have each day as I pursue my dream have been even better 
than I could have imagined.  
 

And that sense of accomplishment is only growing stronger, as we have recently been asked to meet 
 

received requests to make television appearances.   
 

While the road has been bumpy at times, I am very excited to see what the future holds. So look out for 
updates on our progress in the Alumni Scoop  newsletter and please check out our site at 
www.MadisonPlus.com . And if you have any comments or feedback about the site please email me at 
EricaLynnYoung@aol.com  

http://www.MadisonPlus.com
mailto:EricaLynnYoung@aol.com


-ible Learning Options for Alumni   

This May, three LIM College alumni became the first  
graduates of a program piloted exclusively for alumni in Fall 
2008. It allowed associate degree recipients to earn  

 
format which incorporated receiving credit for work/life  
experience along with traditional and online courses.  
 
This program, now known as Flexible Learning with  
Experience (FLEX), will continue to evolve and expand under 

Dean of Continuing Education, Dr. Lisa M. Decker. Dr. Decker 
joined LIM College in January after serving as the Director of Marketing, Outreach and Distance  
Education for the Instructional Computing and Information Technology department at Hunter College  
City University of New York (CUNY).    
 
FLEX provides a highly flexible approach to learning through a combination of online, hybrid and face -to -
face courses, while allowing students to earn credit toward their degree for their relevant work/life  
experience. Applicants must have a minimum of five years of work experience and have already earned 
60 credit hours of coursework at LIM College or another institution (the equivalent of an associate  
degree). They can then petition for an additional 36 credit hours based on prior relevant work/life  
experience while completing the remaining 30 credit hours of required LIM College courses through  
traditional face -to -face classes, hybrid in -person/online courses, and courses that are delivered  
completely online.  
 
FLEX will now allow participants to earn a Bachelor of Professional Studies   or Bachelor of Business  
Administration degree in Fashion Merchandising in as little as two years on a part -time basis. Students 
can enter the FLEX program three times during the year, in the Fall, Spring or Summer semesters. The 
next FLEX class will begin in Fall 2010.  
 

on your current career path as well as prepare you to pursue an MBA degree at LIM College, which  
 

 
 
In addition to the FLEX program, LIM College also plans to launch  
credit -based professional certificate programs on the undergraduate and 
graduate levels. Participants in these programs will complete a related group 
of courses to develop or enhance skills in a specific fashion -related area.  
 
Another new option at LIM College that alumni can take advantage of is the 
ability to take individual courses as a non -matriculated student. Taking  
individual courses can provide opportunities for career and/or personal  

ting to an entire degree or certificate program.  
 

 
additional educational credentials can provide advancement opportunities as 
well as increased job security. As the leader in fashion -related business  
education, LIM College is well -

 



Around Campus  

From Top Left Corner: Students Janel Lopez, Hillary Morton and Christine Eck at the Annual Ski Trip, 
Students with Eric Daman, Costume Designer for Gossip Girl and author of You Know You Want It , LIM 
College was represented by Jaclyn Escala, Sahara Parirokh, Anna Fursoff, Lisa Sikic and Kristina  
Rodriguez in Albany in March, Simon Doonan Creative Director of Barneys at Fashion Survey with a   
student, Christina Spade with Amy Ashley Editor -in-Cheif of  Teen Vogue and author of The Teen Vogue 
Handbook and students at the annual LIM College spring fashion show.  

Alumni Meet -ups 

-ups around town. To learn more about these 
events sign -up at http://www.meetup.com/LIMAlumni/   

http://www.meetup.com/LIMAlumni/


This semester, LIM College and Cotton Incorporated teamed up to create an 
exciting hands -on learning experience and scholarship competition. Using a 
grant from Cotton Incorporated, the Fashion Merchandising department 
launched a project that called for students to create original patterns using 

each receive $1,500 in scholarship money from Cotton Inc.  
 

faculty and administrators, five finalists in each category were selected.  
 
In May, images of those 15 patterns were posted on the LIM College website, where all students, faculty, 
and staff had the opportunity to vote for their favorite in each category and determine the winners. The 
winners were Nicole Clonan, Nicole Powell and Deanna Rowe. In addition to the $1,500 scholarships  
provided by Cotton, Inc., they will also take a trip to North Carolina in September to visit Cotton, Inc.'s 
headquarters.  
 

 

and create tech packs, with students determining the best uses for the  
winning designs. Samples of the selected products will then be produced, 

in the LIM College bookstore. Final products might include t -shirts, pajama 
pants, scarves, or sweatshirts  all made of 100% cotton, of course.  

LIM College Salutes the Class of 2010  

LIM College held its 71st annual Commencement exercises on May 27 
at Jazz at Lincoln Center. Mindy Grossman, CEO of HSN, Inc.  
delivered the keynote address.  
 

Achievement Award and an honorary Doctor of Commercial Science 
degree at the ceremony, during which approximately 300 LIM College 
students, including the first class of 11 MBA graduates, received  
degrees. Sara Molinaro was the Valedictorian of the undergraduate 
Class of 2010. Sara accepted a position with Donna Karan as the  
Accessories Merchandising & Production Coordinator.  
 
Each year at Commencement the LIM College Fashion Industry  
Advisory Board selects a Rising Star and a Shining Star from among 

 award goes 
to an LIM College alumnus who graduated from one to six years ago 
and who has shown significant career achievement in that short period of time. This year the Rising Star 
award winner was  Patrick Clayton (Class of 2004). Patrick is the Marketing and Communications  
Manager for Robert Verdi, Inc. The Shining Star award goes to an LIM College alumnus who graduated 
more than 10 years ago and who has demonstrated a commitment to the fashion industry while attaining  
outstanding career success. This year the Shining Star award went to Anita Moran (Class of 1973), who 

 

Shining Star Recipient Anita Moran, 
LIM College President  
Elizabeth S. Marcuse and Rising 
Star Recipient Patrick Clayton  

LIM College Partners with Cotton Inc. for Student Competition  

The winning pattern by 
Nichole Clonan  



Alumni Benefits  

Interested in Saving time and money on entertainment?  
 
Try your alumni benefits. As a member of LIM College Alumni Association, you have automatic access to 
exclusive alumni entertainment benefits.   Plum Benefits is an exclusive, cost -free benefit that saves you 
time and money  providing you with access to hard -to -get tickets and discounts on great seats for 
theater, sports, concerts, family events and more.  
 
How Does it Work?  
1. Signing-up is cost -free and takes just a few moments. Simply visit www.plumbenefits.com/signup , 

choose the access code option  and enter you r personal email address and access code 
(ac0524879  ).   

2. Once signed up, you will create your own password and can  log in from any computer, anywhere.  
3. Log in 24/7  to www.plumbenefits.com  
4. Browse and Search  the current available offers  
5. Select an event  you want to attend  
6. Use the special code  in the offer you've selected when you purchase tickets as you normally  

would  online, by phone, or in person at the box office  
 
How Do I Use Plum Benefits?  

For Yourself:  Get out, have fun, enjoy great discounts and access to hard -to -
serve it!  

For Friends and Family:  Night on the town? Date? Family weekend? Gifts for the "hard -to -please"? 
From gift certificates to your favorite shows and sporting events, Plum Benefits has what you are look-
ing for.  

For Work:  With a wide variety of events from which to choose, Plum Benefits is a perfect way to pro-
vide incentives for your team and plan memorable office outings without blowing your T&E budget  
 
Questions?  
Plum Benefits' friendly Customer Service Team is available to answer your questions, provide personal 
recommendations, and guide you through the ordering process.  
 
Contact them at contact@plumbenefits.com  or 212.660.1888.  

http://www.plumbenefits.com/signup
https://na2.salesforce.com/a0h400000015TRx
http://www.plumbenefits.com
mailto:contact@plumbenefits.com

