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FASHION

Polo Ralph Lauren’s designer men’s collections 
for spring are as vast and comprehensive as ever, 
showcasing Ralph Lauren’s sense of the good life.

GENERAL

Liz Claiborne Inc. posted a second-quarter loss  
of $82.1 million versus a loss of $23.2 million,  
as sales fell 29 percent to $683.8 million.
Costs from dropping divisions and the My Macy’s 
program and the economy caused Macy’s Inc. 
second-quarter profits and sales to fall.
MEN’S: Success Apparel is launching the DCoded 
brand in the young men’s market for spring, 
following its introduction in boys’ for fall.

DENIM: Reiss, one of the U.K.’s most upscale 
brands, is taking a more relaxed direction this fall 
with its new denim line, Reiss 1971.

Textile and apparel imports to the U.S. in June fell 
for the sixth straight month, with Vietnam showing 
the only significant increase in shipments.
BEAT: After 10 years, Shawn “Jay-Z” Carter’s 
mission for Rocawear, along with parent Iconix 
Brand Group, is to make it a $1 billion business. 

Maidenform Brands reported a less-than-expected 
decline in second-quarter profits and raised  
full-year guidance, boosting shares 7 percent.

EYE

Talking with author Maile Meloy, whose new 
book, “Both Ways Is the Only Way I Want It,” 
contains 11 concise and quietly affecting stories.
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“This year I don’t think 

[price promotions] will be 

driven by ceo’s of the big retailers looking 

at their balance sheet and looking at what 

their orders are. This year is going to be about 

making money out of perishable inventory. It’s 

going to be about competing with each other.”  
  — William L. McComb, chief executive of Liz Claiborne Inc. Page one.
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 Additional photos of Ralph Lauren’s 
men’s collections for spring

 More looks from the  
Robert Geller-Levi’s collaboration

 WWD Blogs: A rock photographer 
reminisces about his work at  
Woodstock and Debi Mazer’s  

missed Woodstock trip
 Global breaking news

Looks from Ralph 

Lauren Black 

Label’s spring line.
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